
ISSN 2349-137X
Peer Reviewed



Email: anhadlok.vyanjana@gmail.com
vyanjanasociety.com/anhad_lok

©


















  

 

 

RâgaVarâ7

 

i in the Early Telugu Publications – An Overview
Dr Rajshri Ramakrishna, Pranathi G

Role of Music in Indian Economy Ruma Chakraborty



Music Career in the Post-Globalisation ERA Dr. Keshavchaitanya Kunte

Music in Tourism and Prospects: A Case study of Sikkim Manoj Rai
Surendra Kumar, Sanjoy Bandopadhyay



































1.50
1

1.50
1 × 2

2
3
2=

× ÷



× ÷
×  ÷ 
÷ 

f/ka f/ka A /kkxs frjfdV A f/ka·f/k ·/kkxs A   

×   0   2     

frjfdVrw  
  

·uk· A d·rk 
 

·/kkxs A frjfdV/kh 
 

·uk· A f/ka  

å   3   4   ×  
 

× ÷
× ÷

÷
26 3

3
2610

3
13

/ kh Uk k A  /kh     ·/k h· u k·/ kh A         

 ×    2            

·/ kh· uk·r h A  ·uk· 
 

/k h· /k h ·u k· A /k h 
 

       

å   3    ×         
 

4
5

4
11 

10 + 0.25 = 1.25 4
5

4
11 

4
5

4
11 

4
5

4
11 

E kk=k 
1 2 3 4 

/kk /kk · · · 

rsVs Rks · Rs · 

frjfdV Fr J Fd V 

 

×
÷ 



/kh 

× 
Ukk /kh 

2 
/kh uk Rkh 

0 
Uk /kh 

3 
/kh uk /kh 

× 

 

× ÷
×  ÷ 

÷ 

–

/kh 

× 

uk 

 

/kh···uk 
  2 

···/kh· ··/kh·· ·uk··· 
  0 

rh···uk 

···/kh· 
  3 

··/kh·· ·uk··· /kh 

× 
 

 

rh 

× 

rh 

 

Ukk /kh 
2 

Ukk /kh 
3 

Ukk rh 

× 

 
× ÷

× ÷
÷

5
35

5
35

5
21

× 2 3 ×



×
 ÷ 

Bkg& f/ka 

× 
frjfdV /kh 

2 
uk rw 

0 
uk 

 
 

d 
3 

Rkk frjfdV 
    0 

/kh uk 
4 

/kh 

 
 

/kh 
0 

Ukk /kk 

× 
   

 

× ÷
× ÷
÷ 

/kh 

× 

frjfdV /kh 
2 

uk rw 
0 

uk 

f/ka···frjfd 
  3 

V/kh···uk· ··rw···uk 
     0 

···d··· 

rk···frjfd 
  4 

V/kh···uk· ··/kh···/kh 
     0 

···uk··· 

 

× ÷
×  ÷ 

÷ 

/kh 
× 

frjfdV /kh 
2 

uk rw 
0 

uk 

f/ka···frjfd 
  3 

V/kh···uk· ··rw···uk 
     0 

···d··· 

rk···frjfd 
  4 

V/kh···uk· ··/kh···/kh 
     0 

···uk··· 

 

Bkg& /k 
× 

·f/ka ·d /kk /kk 
2 

·f/k ·d /kk 

 
 

/kk 
0 
 
 

·fra ·d Rk rk 
3 

·f/k ·d /kk /kk 
× 

lw= 1& fcvkM+ y; dh ek=k = ¼rky dh ek=k × 4½  7 
 fcvkM+ y; dh ek=k 

fcvkM+ y; dh ek=k 
fcvkM+ y; dh ek=k 

= 
= 
= 

¼16 × 4½  7 
 64  7 

7
19  

 

7
19

7
66

7
19

7
66

/kk 
× 

·f/k ·d /kk /kk 
2 

·f/k ······/kk 

·····f/k· ··d·/kk·· 
    2 

·/kk····· f/ka···d·/kk 

     ···/kk···  ··fr···d 
    3 

·rk···rk· ····f/k·· 

·d·/kk··· /kk 
× 

  

 





















































 N-11/38, B, Ranipur, Mahmurganj, Varanasi-221010,



















 

 

Dr Rajshri Ramakrishna Pranathi G
Associate Professor M.Phil Scholar
Department of Indian Music Department of Indian Music
University of Madras University of Madras
Chepauk, Chennai Chepauk, Chennai

Introduction

 

 





 

 



Structure

 

 



Presentation of notations in the
publications

Conclusion

References



Appendix







(Footnotes)
1 Refer Appendix 1.1
2 Refer Appendix 1.2
3 Refer Appendix 1.3
4 Refer Appendix 1.4
5 Refer appendix 1.5
6 Refer Appendix 1.6
7 Refer Appendix 1.7



i
ii
iii
iv



¼KkrO;% es ¾

×

1 + i = 
1 + iii =
2 + ii =
3 + iii =
3 + iv =
4 + iv =
5 + i =
6 + i =
6 + ii =
8 + ii =

  



v
vi
vii
viii

'A scale is a group of notes that are
arranged by ascending or descending order
of pitch.'

Jerald C. Graue: 'Scale, in music, any
graduated sequence of notes, tones or
intervals dividing what is called an octave.'

C D# E G Ab B C' (Augmented Hexatonic
Scale)



https://hellomusictheory.com/learn/music-
scales-beginners-guide/
https://www.britannica.com/art/scale-music
www.wikipedia.org















































































Music is the soul of any culture and India
has had a long tradition of musical
ingenuity. Indian music has a great and
golden history. The ancient history of
Indian music is fundamentally the history
of her people, civilization and culture. The
continuity of Indian civilization & culture,
from the most ancient time up till now,
has one of its sources in the geographical
configuration of the country. Music that
evolved on the Indian soil and was
cultured all through ages in diverse ways
and forms by the Indian people and
nurtured in a religious and spiritual
atmosphere, is called ‘Indian Music’. If
you want to know the gradual embracing
segments of the Indian culture, just go
through the history of Indian Music, you
will get all your answers in an artistic
way.

Music has been an inseparable part
of daily life in India. It has been
considered as the soothing entertainer for
the common man. From very beginning,
music is always treated as either the ‘Marg
for Sadhana’ or as subject for
entertainment. People are not much aware
about the commercial aspect of this art.
However, after certain span of time, the
Indian Music comes in front of the
commercial lime-line.

Ruma Chakraborty
Research Scholar, Department of Music

Patna University

Economic liberalization 1991,
transform the Indian Market.
Establishment of Securities Exchange
Board of India, 1992, strengthensthe
markets and boosts the investor’s
confidence. Now, the question is why I
am dealing with all these aforesaid things,
i.e. economy, market, investors, and all.
Although, prima facie it seems
unnecessary and irrelevant in the context
of Indian Music, but now a day, it is the
immense part of the Indian Music. Indian
Music Industry and Indian Music Market
playa pivotal role in Indian Economy.

Let’s take some example of renowned
brand and company in the field of Music
Album, Electronic instruments –”Radel”
– a renowned and pioneer company in
digital electronic Indian musical
instruments (which produces electronic
Tanpura, Tabla, Swarmandal and many
more), catering to the precise and artistic
needs of a musician. Their excellent tonal
quality has earned them the approval of
leading musicians. These instruments are
extremely simple to operate, thus they are
suitable for use in concerts as well as
practice sessions.

 T-Series, Saregama, Tips Music,
Sony, Times Music, etc. are the
companies, whose names are enough



to stand as a big trend for the artist.
These music companies, apart from
the Film music, release individual
albums and songs, and the net worth
of these companies show the
contribution of the Music Industry
in the Indian Economy. A brief
discussion regarding the aforesaid
companies –

 T-Series, a subsidiary of Super
Cassettes Industries is India’s
leading company. T- Series’ ties to
Bollywood movie production and
the massive popularity of
soundtrack sales in India have
helped the company maintain its
leading position.

 With an estimated market share of
20%, Saregamais the next largest
local music company in India.
Previously the Indian branch of
EMI’s Gramophone, Saregama is
majority-owned (59.14%) by
Rainbow Investments Ltd. As per
the 73rd Annual Report of Saregama
India Ltd., the consolidated total
income is Rs. 53,270.39 Lakhs.

Saregama CARVAAN – Carvaan’s
annual revenue is greater than the
cumulative revenue of all music streaming
apps in India. Launched in 2017, it’s an
audio player with inbuilt speaker and
5,000 pre-loaded songs, allowing
customers to listen to their favorite music
anytime without any ad breaks.
Saregama’s flagship product, CARVAAN,
is a perfect blend of digital technology
and a retro form factor. The embedded
songs are selected using data analytics
and are classified based on singers,

lyricists, music, composers, actors, moods,
etc. The product is retailed through 28K+
retail outlets and all leading e-commerce
platforms.

 Tips Music falls in third place, with
an estimated market share of 5% in
2016. In contrast to Saregama, Tips
registered a dip in music sales in the
final nine months of 2016.
According to the company, audio
revenue stood at Rs. 217.8m, down
from Rs. 275.7m in the prior-year
period.

 Sony is the largest of the
international majors in India and the
second-biggest company overall,
with a 25% market share. As per
the Global Financial Report-2019,
total revenue an operating income
by music segment is 849.9 billion.

Economic Impact of Music
India has been home to one of the world’s
oldest and culturally rich civilizations.
Among other things, the country has had
a long and illustrious history of creating
music across a wide range of genres and
languages.

As per the IFPI-GMR 2019 report,
India is 15th in the world in terms of music
industry size. This is not in sync with
India’s economic or cultural position in
the world, and represents a gap – but also
an opportunity to grow. One may note
that the music industry’s growth is
expected to have an amplified effect on
growth in the broader economy.

Economic contribution of Music
through different sectors –



1. Recorded Music Industry
As per IFPI, Global Music Report – 2019,
India’s recorded music industry revenue
is estimated to be INR 1,068crore.
According to Deloitte analysis, the top
12 music labels employ 500-600 people.
Thus, at an aggregate level, it is estimated
that the recorded music industry directly
provides employment to ~1,460 people.

2. TV Broadcasting
The TV industry consumes music in
several ways, including dedicated music
channels, music based reality shows (such
as Indian Idol and Sa Re Ga Ma Pa),
musical TV series or programmes
featuring compilations of film music (such
as Chitrahaar, Rangoli of yore, etc.),
commercial jingles, and background
scores. According to Deloitte analysis, it
is estimated that TV industry generates
~INR 2,850 crore of revenue through
music driven content.

3. FM Radio
FM radio is seen to be a cherished source
of entertainment, and remains one of the
favorites, especially amongst commuters
across various age groups. India has more
than 381 operational private radio
stations, covering more than 106 cities
and towns. Music remains the core of the
programming for these private radio
channels.

As per FICCI Frames report on Media
& Entertainment, 2019 – the Radio
Industry in India is sized at INR 3,130
crore. According to TRAI Annual Report
2018, it is assumed that the size of the
private FM Radio industry in India as a
proxy for the revenue of the radio industry

that is attributed to music. This is
estimated at about INR 2,170 crore.

4. Live Events
Over the past few years, live events have
increased in number and frequency, with
several new music festivals and concerts
emerging on a national and global scale.
These events are an amalgamation of
music, entertainment and food, with music
at their core.

As per FICCI Frames report on Media
& Entertainment, 2018 & 2019 and
Deloitte Analysis, the revenue generated
from such events is estimated to be about
INR 1,280 crore. After analyzing the
employee-revenue ratio for leading events
companies, it is estimate the employment
generated by the events industry that is
attributable to music to be about 6,010
FTEs.

5. Audio Streaming OTT
Digital audio streaming has been rising
on the back of increasing smartphone use
and decreasing data costs. In India, more
than 4,440 million monthly streams are
running across leading audio OTT players
(including JioSaavn, Gaana, and Wynk).

According to Deloitte-IMI, Audio
OTT economy in India – Inflection Point,
2019, the Industry is currently in
investment mode and the funding that
Indian Audio OTT companies receive is
an indicator of their potential to purchase
music. Recent funding/investment/deals
include –

 RelianceJio’s acquisition of Saavn
for USD 104 million, taking the
value of the combined JioSaavn
(JioMusic + Saavn) to USD 1 billion



 Spotify’s India launch (Spotify is the
global leader, with revenues in
excess of USD 5 billion and market
capitalization of over USD 25
billion)

 Xiaomi’s USD 25 million invested
in Hungama Digital Media
Entertainment and the subsequent
integration of Hungama’s Music
streaming service with its Mi Music
app.

 Tencent’s USD 115 million
investment in Gaana

 Launch of Amazon Prime Music
(Amazon is amongst the highest
valued public companies in the
world).

Conclusion:
India is one among the top entertainment
markets of the world, and as such plays
an important role in trade in music goods.
Music Industry has undergone tremendous
changes, from the period of audio tapes
to CD’s and now to digital distribution of

Music. The major aspect which affects
the Indian Music or we can say which
change the scenario of the Indian Music
is ‘Technological Up-gradation’.  All over
the world physical sales of music have
fallen and digital sales of music have
increased. From the aforesaid information,
we can conclude that the Indian Music
Industry and Indian Music Market have a
strong potentiality to play an important
role in the Indian Economy and to boost
up the Indian Markets with standard
market shares.
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Abstract
In India, like all other performing arts,
music is considered a form of worship,
meditation and a path to self-development.
In modern times, especially after
globalisation, music is no longer just an
art but has become an industry of
entertainment. This article is written with
an academic perspective, to understand
the traditional form of music as a
profession, its changing form in the
current times, characteristics of a
professional musician, and the skills
required for the same.

Keywords
Music Professional – Singing,
instrumental music and dance have
together been considered as the three
aspects of music. An individual
exchanging his/her art for a definite
remuneration, in any of these three
domains, is to be considered a
professional musician.

Globalisation – The complex process
of economic growth and expansion,
achieved by nations of the world through
the exchange of advanced technology,
trade and services, is known as
globalisation. One aspect of this process

Dr. Keshavchaitanya Kunte
Asst. Prof. of music, Centre for Performing Arts,

Savitribai Phule Pune University

is the coming together of populations
from various ethnicities, various
languages, and various socio-political and
economic environments, through
exchanges of various kinds. This involved
a certain degree of standardisation, and
hence, loss of cultural identity of these
groups to a certain extent. However, the
cultural and artistic exchange is another
side of this same coin.

The entertainment industry – Keeping
aside any or all of the higher goals of
inner and self-development or education,
selling one’s art – music, theatre or films
– purely for the sake of worldly
entertainment.

Art consumer – An individual who
pays for a given artwork, not just as an
art-lover or a connoisseur who enjoys the
art, but as a consumer who buys it for
his/her personal use/benefit.

Mass-communication media – Media
that can communicate with the masses,
e.g. print media like newspapers,
magazines, etc., audio-visual media like
audio and video recordings, radio,
television, etc., and internet-based media
developed with the help of modern
technology.



Preface – What does it mean to be a
professional in the domain of music?
The word profession refers to specific
work done in a given domain, to earn
one’s livelihood to fulfil the three basic
needs for subsistence, viz, food-clothing-
shelter. Also, it refers to working in the
given domain, over and above the purpose
of earning one’s livelihood, such that the
individual not only achieves the
benchmarks of that domain but also
contributes to the expansion of its
horizons with one’s creativity. Only by
fulfilling the above conditions can a
person be truly called a professional.
Contributing meaningfully to a given
domain through consistent work over a
considerable period, beyond the level of
a mere hobby, liking or livelihood, is also
an important criterion for anyone being
considered a professional.

Businessman, freelance professional,
building a career, job holder and service
provider are several terms used frequently
in connection with being a professional.
The scope of each of these terms is
different, and so are the requisite skills,
temperaments and goals. A professional
in the domain of music is usually referred
to as a freelancer or as someone building
a career. Many professionals, however,
are also service providers. Artists may be
called businessmen when they legally
register their institutions (schools,
organisations, troupes or bands).

At the beginning of the 20th century,
the scope of being a professional musician
was limited to becoming a noted
performer or music teacher. This has
changed greatly in this era of
globalisation. An entire ‘entertainment

industry’ exists beyond the limited domain
of Art music, and myriad forms of popular
music fall under this great umbrella.
Several new avenues and opportunities
of work have made themselves available
under this umbrella. A mere glance at
these new opportunities, and the kind of
work offered, will tell us that they demand
much more than just the traditional
knowledge music, artforms, and skills.
They require new skills that are extrinsic
to music (such as computer literacy,
marketing, management, etc.). Hence, a
professional musician in today’s day and
age needs to be a versatile individual with
a different skill set in addition to musical
proficiency.

Globalisation and the professional
musician
Globalisation is a phenomenon
encompassing not just the domain of
music, but all the walks of life, and needs
to be given its due in this light. Two very
important questions that arise in this
context–what exactly do globalisation and
economic liberalisation truly signify? And
what exactly is their outcome? Will the
resultant affluence turn out to be an
illusion? Prima facie this whole process
looks beneficial, but a closer look reveals
deep-rooted exploitation. And even if one
welcomes these changes as beneficial, are
they fairly brought in is a question that
lingers. And that is the reason why
activists and thethinkers world over, and
especially in the third world countries,
are leading movements and agitations
against these processes. The core idea of
preserving and respecting the freedom and
individuality of participating nations and
societies, their customs, philosophies and



art forms, while living in harmony with
each other, seems to be lost in the course
of globalisation. Instead, an extreme of
standardisation is seen in every walk of
life. Looking back at this globalisation,
or Americanisation, whatever one may
choose to call it, one realises that the
importance, usefulness and
meaningfulness of each aspect [of
anything] have been lost in the complexity
and superfluity of various aspects. The
effects of globalisation on the standard
and style of living are radical and multi-
layered, having, both, pros and cons.
When it comes to music, there are
primarily two parties concerned – the
artist, and the connoisseur or consumer.
Music is an art as well as a commodity,
at the same time. Earlier, a successful
artist was first a good artist, and then a
person who marketed himself well. The
last century saw the rise of an entire class
of artists who pursued a respectable career
in music. Not just musical proficiency,
but also the skills of management-
advertising-marketing, are essential to be
successful in the ‘art market’. (That
V.D.Paluskar possessed the vision to
realise this, and included these softskills
in his music syllabus about a hundred
years ago, is quite astonishing!)
Unfortunately, these soft skills have taken
precedence over musical proficiency in
today’s times. The equations for being
successful artists have changed – musical
proficiency may not be great, but
impeccable PR is a must! The marketing
executive is more important than the artist.
Definition of ‘meaningful art’ has rapidly
shifted from being ‘good’ to be
‘commercially viable’, in the past 30-40
years. Great economic challenges face the

Indian musicians and their position in the
global market remains a mystery.

The Internet gives every individual
an equal opportunity to market and
advertise their music and musical persona.
Excellent technology and advanced
equipment for the study and preservation
of traditional music are available today.
Means to study not just Indian, but
numerous other forms of music are
available. It has become rare to find artists
with the true urge to preserve, proliferate
and perform their traditional music – even
rarer is the support system (equipment
and finance) necessary for accomplishing
their task. Moreover, in the rush to grab
the abundantly available opportunities on
innumerable media, the true musical goal
behind harnessing these media is
somewhere lost on the way. However, the
bright side of globalisation is that
systematically studying music, which was
earlier very difficult, has become much
easier with the advent of the internet and
easy accessibility of different kinds of
music on it. This has also broadened the
scope of study of the music.
Complementing one’s music with musical
ideas from all over the world, to create
new music has become easier. Ready
access to the most advanced technology
anywhere in the world is making music
more and more dependent on technology
– it has become possible to create music
from the comfort of one’s own home,
without the participation of any other
artists. A certain autonomy has become
part of the process of music creation. It
is obvious that there are cons to this too
– loss of traditional musical skills,
monotonous, lifeless and unimpressive
music due to excessive technology-



dependence, loss of diversity and
virtuosity which are intrinsic to
collaborative work, are a few that can be
named.

Opportunities in the Indian Music
Industry
Since ancient times, though music as a
profession has been more or less like all
the other professions – transmitted from
one generation to another – there have
always been musicians outside of these
musical families or lineage. Hence, music
is not considered a prerogative of some
specific class or race. References of
professional musicians – singers as well
as instrumental musicianswho performed
as entertainers, can be found in various
ancient texts. They were known by
various names like Gandharva, Kinnar,
Apsara in ancient times, while in the
medieval period terms like bhaand,
natava, dhaadi, mirasi, devadasi,
kanchani, or tawayaf, can be found as
denoting professional musicians who
earned their livelihood through music.
Similarly, in the traditional Indian societal
setup, the balutedar – i.e. the 12 types of
artisans –too, came to be associated with
music, in addition to their designated roles
in the society. However, this class of
musicians lost its social status and
respectability during the medieval period
and came to be considered abdicable, for
various complex reasons. But this
situation changed in modern times. Also,
by the end of the medieval period, various
Gharanas – i.e. schools of music – were
born amongst the traditional- professional
musicians, and they continued to produce
musicians of calibre. In the modern era,

three factors contributed the most to a
change in the status of professional
musicians – modern education and the
western value system under British rule,
the contribution of stalwarts like Paluskar
and Bhatkhande, and changing social
environment. All of these drew a large
number of highly educated, affluent
individuals from the higher rungs of social
hierarchy towards music as a profession.
This class eventually produced a large
number of professional musicians who did
not belong to the traditional musician
families. The 20th century saw the
emergence of many musicians belonging
to diverse socio-economic strata. This
helped transform the public opinion about
music and professional musicians, to the
extent that now in the 21st century, being
a professional musician has regained its
social esteem. Traditional musicians had
all the advantage of genetically
transmitted skills and knowledge from the
oral tradition, but their place was soon
taken by acquired skills, scientific
knowledge and multitasking. Moreover,
in the post-modern era, especially after
the gigantic shifts of globalisation and
economic liberalisation, music as a
domain for professionals, has grown by
leaps and bounds.

Opportunities in today’s music indus-
try
Today, apart from art music, numerous
other avenues in popular music, such as
light music (including lyric-based forms
of music like Ghazal, Rabindrasangeet,
Marathi Bhaav-Sangeet, etc.), Natya
Sangeet, film music, applied forms of
music such as advertisement jingles,
fusion bands, etc. are open for



professional musicians. Based on the type
of work in these fields, they can be
broadly categorised into two: -

1. On-stage performance
opportunities – vocalists,
instrumentalists, accompanists, chorus
singers, comperes

2. Off-stage opportunities – there
are several types of off-stage opportunities
available for professionals:

a. Teaching – opportunities as a music
teacher:

i. Teaching in institutions – schools,
colleges, departments of performing
arts in various universities, and
administrative posts in the same

ii. Freelance teaching – private
tutoring, online tutoring

iii. Workshops – conducting theme-
based workshops in various
practical and theoretical aspects of
music, or even music appreciation
workshops

iv. Lecture-demonstrations and audio-
visual presentations on various
music-related topics

v. Voice-trainers: A special kind of
voice training, based on voice
culture is a newly emerging
necessity in the field of music,
where accomplished voice trainers
are required.

To work as a teacher, a musician
needs to have several other skills such as
teaching skills, communication skills,
management skills and the psychological
skills required to gauge their students, in
addition to musical proficiency.

b. Writing about music – apart from
research, the following opportunities
have recently emerged in this regard:

i. Music journalism

ii. Writing in periodicals
iii. Music criticism
iv. Scriptwriting for theme-based

concerts
v. Writing for research projects like

encyclopaedias of music
vi. Writing of music blogs or websites

vii. Writing synopses or resumes for
musicians’ websites

viii. Writing album inlay notes for music
being published

These require a basic knowledge of
music, good linguistic skills and a flair
for writing.

c. Music research – In India, music
research is not yet a well-paying
profession for aspiring music
researchers. Yet, more and more
opportunities are coming up for
obtaining grants for research
through institutions. This requires
not just an aptitude for research, but
also an interdisciplinary knowledge
of music.

d. Music archiving – Music archiving
began in India in the 1980s through
a select few music archives that
were then established. But this
began flourishing as an upcoming
profession only since the last decade
as more and more music archives
and music museums are now being
established. An individual willing to
work in this domain would require,
in addition to basic musical
proficiency, curating skills,
knowledge of music history,
technology related to music, and
computer and data operating
proficiency too.

e. Music management –Various
institutions require efficient



managers. Schools of music,
university departments of
performing arts, organisers of
concerts, music festivals, and
foreign concert tours, cultural trusts,
and even corporate HR departments
need managers with some basic
musical knowledge. Many
organisations require individuals as
programme coordinators, organisers
and advisors. Also, many
professional musicians require
personal assistants and/or PR
agents. Individuals with basic
knowledge of music and good
management skills have a fair
number of opportunities in this area
as well.

f. Opportunities in popular music and
applied music – Movies, theatre,
television serials, web series,
advertisements, short films, classical
or modern dance concerts and
choreographies, etc. are various art
forms where music, as well as,
background score are required.
Music direction, arrangement,
sampling, supervising, music
assistant, music part writer, take
artists, chorus, etc. are some
opportunities in this direction.
Recently, online music videos have
come up as a new medium to
showcase one’s new compositions.
The use of audio-visual media has
grown exponentially, and music
being an integral part thereof in one
or the other way, individuals with a
musical background are in great
demand for technical arts like
recording, editing, mixing and
mastering, videography and

photography, etc. All these jobs
require the willingness to familiarise
oneself with technology and with
any other allied domains, as well as
an inclination towards teamwork,
apart from basic musical
proficiency.

The economics behind the music
industry
Many students of music nurture the dream
of becoming full-time musicians. But they
must be made aware of the harsh truth,
that the path to the realisation of this
dream is not all that rosy and smooth. As
is true about any other art, it is impossible
to guarantee a steady and fixed income
from music alone. Moreover, one has to
face fierce competition in this field too,
and there is no point denying that many a
time, apart from the quality of work, there
are innumerable non-musical factors such
as patrons, that decide an artist’s success.
Just as the saying goes, “Music is not
everyone’s cup of coffee; only the very
rich or very poor can afford it”. When an
artist decides to make a livelihood out of
his/her music, there comes a time when
he/she is obliged to compromise his/her
core artistic values. The individual is then
faced with a difficult choice – remain an
artist or become a professional? It is rare
to be able to strike a balance between art
and the business of it – sad, but true.
This is why we often find in society, many
an artist possessing high musical calibre
with hardly any material success or fame.

 Awareness of economics – In the
initial days of any artist’s career, his
/her economic value is less, and it
eventually goes on increasing. Thus,
an artist must always know his or her



economic value at any point in his
career, concerning that of his/her
contemporaries as well. He/she must
know with certainty, what his/her
remuneration should be in the
context of current ‘market rate’.
(Many artists have illusory,
unrealistic or fantastic ideas about
their remuneration!) Both, timidity
and temerity in quoting one’s
remuneration, are undesirable in a
professional.

 The ‘face value’ or ‘professional
identity’ of an individual is
important in any profession.
Building one’s artistic image,
nurturing and preserving it carefully,
form an integral part of any
professional musician’s duty.
Equally integral is the commitment
to fulfil through one’s work, the
artistic expectations associated with
this artistic image.

 The earlier generation brought up
in its value system, naturally objects
to the obvious ‘marketing’ in today’s
world. But one must remember that
this is the collective consciousness
of today’s era and hence a ‘moral
duty’ in today’s times. Like it or not,
the saleability of art is directly
proportional to the efficiency of
marketing, is the truth. (Of course,
one could get into a philosophical
discussion on ‘whether art should
be sold’, but once the term
‘professional musician’ is accepted,
one must also accept the premise of
music being a ‘commodity’ in this
context. Those advocating against
the ‘sale of art’, then, won’t be

professional musicians in this
context.)

 The shelf-life of individuals, as well
as art objects, is rapidly reducing
these days. With newer objects
flooding the market every other day,
it has become imperative for the
artists to forever try and remain in
the limelight. It is always possible
that the artist’s market value goes
down due to an overdose of his
presence. People easily get bored
with the same artist and his work
and soon turn to newer faces and
newer work. This sometimes results
in very short-lived fame and career
for some artists. Thus, knowing just
how much visibility and easy
accessibility is healthy for one’s art,
has become one of the many
important things for an artist to
know.

 A well-written resume, press kits,
performance requirement sheets,
flow charts, one’s website, web
presence through YouTube have
become inevitable for the coming
generations of artists. Artists who
are in their 50s or 60s today may
not realise the importance of these
things, but these are a must for those
in their 20s.

 Artists like Pt. Ravi Shankar set new
benchmarks in professionalism.
Organising a concert well in
advance; giving necessary
instructions to the organisers, sound
designers and other technicians well
in time; reaching the concert venue
a few hours before the time and
looking into the technical nitty-
gritties like sound checks; being



particular not just about one’s
performance, but also about the
overall aesthetic experience that is
offered to the audience in the form
of stage décor, costumes and
colours, etc; being punctual in
starting and ending a concert;
treating co-artists respectfully,
giving them a fair share in the
concert; these and such are some of
the standards of professionalism.
Biding by such professional
standards, reviewing old standards
and establishing new ones to suit
one’s day and age, are some of the
duties of new-age professional
musicians.

 In no profession do opportunities
come knocking on the door – they
have to be created. And music is no
exception to this rule. Every
professional must find one’s niche
and create opportunities therein. In
these times of superfluous
availability, making oneself unique
and indispensable is the only way
to keep one’s place and a steady
flow of opportunities!

 The professional world has always
been competitive. And in a
competition, it is fair to –

1. Want to last
2.  Aspire to beat others to reach the

top
3. Have a passionate desire to win

A professional needto have this
competitive attitude.

 Musicians in earlier times were
satisfied, and took pride, in doing
just one kind of work. But now,
multitasking is no more considered
wrong. On the contrary, it is

considered quite necessary. It isn’t
considered incorrect anymore for a
performing artist to venture into
allied avenues like recording,
teaching, research, writing,
organising, etc. Earlier, performing
artists engaging with such allied
activities were readily labelled as
‘non-artists’ by their
contemporaries, and they risked
losing their professional value. But
it is not true today. One must do
away with the mindset of
considering just the performing
artists as professional musicians!

 The professional status of an artist
is measured based on four criteria –
artistic life, familial life, personal
life – on both, psychological and
intellectual planes, and financial
dealings. Hence it is important to
have an equilibrium in all four. Each
profession requires a certain mental
framework. If one has it, nothing
better. But if not, one must be able
to suppress and modify one’s
original temperament to suit it to
one’s professional needs. It is
important to understand that such
modifications become natural and
necessary at various points in the
course of one’s artistic career.

 It has become necessary for
commercially successful and busy
artists to employ personal managers
to keep track of their programmes,
travel and recording schedules, their
financial dealings and follow-up
thereof, contacts with media and
organisers, and many such tasks. It
is important to note that if one is
unwilling to employ a manager, one



must do all this oneself, or have a
family member strongly support it.
Only then can all of it run smoothly.

 It often happens that in an artistic
career, one has to wait long and hard
for opportunities and success. One
has to face many instances of
disillusionment, humiliation and
failure. One may have to go through
phases of depression, frustration and
dejection. There are enough
examples to show us that failure to
manage these psychological
situations have resulted in addiction,
financial downfall and, in extreme
cases, the ending of an artist’s
career. Hence psychological well
being of an artist is extremely
important.

 In general, these are the times of
financial instability. Hence an artist
needs to plan and manage their
finances on both, personal and
professional, levels.

The above list is not exhaustive, but
endeavours to take into account most of
the important points relevant to the topic
at hand.

Conclusion
Post globalisation, many opportunities and
possibilities have presented themselves in
the domain of music as a profession.
Advanced technology has redefined the
parameters of this profession. In the
coming times, it is possible to
professionally pursue a successful career
in music, if one complements traditional
knowledge with new, technology-based
skills.
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BC 
(Oligarchic revolution)

BC 

“I thought they were going to reform
society and rule justly and so I watched there
proceedings with deep interest. ........ Among
other things they tried to incriminate my old
friend Socrates.......when I saw all this, and
other things as bad. I was disgusted and drew
back from the windedness of the times."

(Academy) 

(Philospher ruler)

(tragedy)



(Classic poetry) 



 (.....the
love and respect I've always had from a boy
for Homer makes me hesitate-for I think he's
the original master and guide of all the great
tragic poets. But one must not respect an
individual more than the truth.....) 

(Poetry feeds and waters
the passions) 

 “It must also be remembered that
the Greeks had no Bible, and what the Bible
has been to us as a source of theology and
morals, the poets were to the Greeks. And if
Plato seems very preoccupied with the moral
and theological aspect of the poets it is
because it was from then that the ordinary
Greek was expected to acquire his moral and
theological nations." 

oligradry



K.R. Popper 
 ‘The Open Society And Its

Enemies' (Vol-1) 

(Oligavchic Closed Society) 

(model of administration)

 K.R. Popper 
"I believe that

the medico-political treatments which he
recommended, the arrest of change and the
return to tribalism, was hopelessly wrong.
But the recommendation, though not
practicable as a therapy, testifies to Plato's
power of disguosis."

PLATO-THE REPUBLIC-Translated by
Desmond Lee, Page No. 14, Penguin
Books, 2nd edition.

PLATO-THE REPUBLIC, by Desmond
Lee, Page-422
PLATO-THE REPUBLIC, by Desmond
Lee, Page-129
The Open Society And K.R. Popper,
London, Its Enemies' - Routledge & Kegan
Paul, Vol.-I Page-171, 1974





Historical development of
Indian music

The future of Indian music is more
brilliant and hopeful, and it will surely bring
a permanent solace of peace and love not
only to the people of india,but also to the
other nations of the world.The development
and novel creations of the types and patterns



of music are the signs of hope and life , and
they will supply fresh materials for the new
annals of history of indian music"
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`This folk music is like a forest tree with its
roots deeply buried in the part but which
continually puts forth new branches, new
leaves, new fruits.'
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 “My work is my own inner experience and
involvement with the mysteries of nature and
form which is expressed in colour, line, space



and light."
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Abstract:
Music is profusely present in the life and
culture of the people of Sikkim. The current
research studied music in tourism as seen in
different parts of the World, its applications,
manifestations, and effects. The study
included a quick overview of the presence
of such applications in other parts of India.
This investigation considered the prevalent
situations of tourism in Sikkim, the general
outline of eco-tourism, cultural-tourism, and
eco-cultural tourism. The research was based
on the available archived textual data and
observations through visits to different
tourist points of Sikkim. The study presented
a comparative status of music in Sikkim
Tourism, music applications in tourism at
other parts of India and different World
points. The inquiry was undertaken during
2020-21 to understand the current status of
music in tourism in Sikkim and its future
possibilities when the policymakers give due
considerations to music-tourism and add this
with the already conceived eco-cultural
tourism.

Keywords: music, Tourism, Festival,
Sikkim, India, World, eco-cultural

The World Tourism Organization
[WTO], run by United Nations, defined
tourism as, “Tourism comprises the

Manoj Rai1*, Surendra Kumar2, Sanjoy Bandopadhyay3

activities of persons travelling to and
staying in places outside their usual
environment for not more than one
consecutive year for leisure, business, and
other purposes.” (Definition of Tourism
(UNWTO Definition of Tourism) / What
Is Tourism/?, n.d.). Music is a potential
component of tourism. Tourism in
different parts of the globe mixed Music
with tourism to advantage.

Music in Tourism: the World Sce-
nario
Music tourism relies on evidence of
cultural activities, incidents from the past,
and tangible artefacts that can be
photographed (Connell & Gibson, 2003).
In many destinations, the local people play
significant roles in promoting tourism.
The popular UK-based newspaper The
Guardian reported that Music-tourism
contributed substantially to the British
Economy. In 2010 about 7.7. million
people spent 1.4 billion Pound Sterling,
around 3067.4 Crore INR, while visiting
the spots of music-tourism (Topping,
2011), as the forex for 1 GBP was Rs.
21.91 INR in 2010. Mintel reported
(2008) that the estimated destination-
driven trips were seventy-five per cent of
all the music tourism. There were



approximately 55 million annual visits
worldwide; this includes both domestic
and international travel (as cited by Leaver
& Schmidt, 2009, pp. 220-229).

Dunbar-Hall observed that places like
Ubud in Bali [Indonesia] had been a
significant tourist attraction (2001). In
Ubud, the residents design music and
dance, especially for tourists, and address
the region’s high level of cultural tourism
organization in the region (Guerrón-
Montero, 2006). Cultural tourism was a
favourite activity in the history of
Zanzibar in Tanzania. When it became
increasingly known in western discourses,
culture and heritage have become the
main element for the marketing of
Zanzibar as a tourist attraction
(Kirkegaard, 2001). The relationship of a
place with music history and traditions
naturally initiate high involvement of the
people and flame up their emotions and
nostalgia. The place becomes a kind of
pilgrimage searching for heritage and
authenticity (Connell & Gibson, 2003).
“Tourism to Zanzibar in February has
grown by 400 per cent since the festival
was first held in 2004” (VOA News,
2012). Some specialized tour operators
in the USA, like New York based Pro
Musica Tours, offers services for Music
Holidays, individual music festival tours
and major tours (Gibson & Connell, 2005,
p. 82). Music could establish itself as a
potential component of tourism. This
human expression carries cultural and
traditional components. Music-tourism
mainly relies on music festivals. Celtic
Colours International Festival is one of
the booming music festivals that
influenced Cape Breton Island’s market
on the Atlantic coast of North America

(Brown, 2009). All these indicate how
effectively music can play its role in
making a geographical location a
significant tourist attraction and
contributing to the region’s Economy.

In the 1986 ICTM colloquium,4 the
speakers and observers discussed the
essential musical qualities of the music
that should be offered to the visiting
tourists. They mainly emphasized that
cultural purity should be maintained, and
there should not be dilutions or
interferences of popular culture. Janice
Millington-Robertson’s Barbados
contribution emphasized that: “traditional
music can have a place in tourism, but it
should be presented in its pure form that
matches its proper origin. Traditional
music should not be exploited by the
outside elements as a commercial
components” (Lewin, 1986). This opinion
highlights the points like; traditional
music can have a place in tourism.
Nevertheless, it should be free from the
elements outside the practised tradition
when Traditional Music is offered.

Apart from traditional music, any
kind of music can attract tourists in
different ways and different moods. In
the case of hotel LaCandelita, Panama, it
is proved that music attracts tourists also
in bars and restaurants. In the restaurant,
the DJ plays Soka, Calypso, and
Meringue. When the people started
gathering in the restaurant, they started
playing music matching the people’s
choices. A usual trick was to play techno-
music on CDs in the bar. As they start
playing music, immediately, the tourists
and locals jump to the dance floor. A large
group of tourists from different places



enjoy the loud music and fresh air of the
ocean (Guerrón-Montero, 2006).

Music and arts are cardinal attractions
for visitors from outside. By now, many
commentators have pointed to the
prevalence of music and art festivals in
contemporary society (Quinn, 2010).
There were numerous music and art
festivals organized in the UK during the
1980s (Rolfe, 1992). In France, there was
a significant rise in the number of such
festivals. The number of music and arts
festivals grew from about a dozen in the
1950s to more than a thousand in the
middle of the 1990s (Brennetot, 2004).
Gibson and Connell state about more than
600 music festivals in rural Australia
alone (2005). From the tourism
perspective, art and music festivals are
important because these activities generate
considerable attraction for the tourists and
external visitors. Cultural and traditional
activities have always been attractive
phenomena for tourists. The energetic,
attractive, and high visibilities of the
festivals impress the tourism and
policymakers seeking to construct new
tourist destinations and revitalize the static
attractions (Quinn, 2010). There are many
festivals like the Northern Rivers Folk
Festival (now the River City Festival), the
Byron Bay Splendour in the Grass
Festival, Nimbin’s Mardi Grass Festival,
the Chincogan Festival, Mullumbimby,
and the Byron Bay East Coast Blues
Festival organized in the countries like
Australia and the USA which are marked
as prominent tourist attractions (Gibson,
Rural Transformation and Cultural
Industries: Popular Music on the New
South Wales Far North Coast, 2002).

Involvement of Music in Tourism:
Indian Scenario
In India, the tourism industry has
significantly grown during the last few
decades. Globalization and economic
liberalization helped this industry to grow
to this level. In India, music appears
basically as a component of cultural
festivals and, in some cases, in religious
tourism. These festivals showcase many
forms of ethnic music, dance and other
traditional activities of different
communities. Many cultural festivals in
India can attract tourists. Music festivals
attract a considerable volume of tourists
in cities like Varanasi, Mumbai, and other
places in India (India Today, 2018).

India offers diverse tourist attractions.
The country is famous for its historical
monuments; it possesses abundant natural
beauty and unnumberable places of
religious interest. Different regions of the
country have diverse and distinctive styles
of handicrafts, folk dances, music and its
people’s unique culture (Lama, 2014).
Music is a self-evident form of culture,
and it has a prominent occupancy in
cultural festivals. People witness
noticeable presences of music because
festivals provide appropriate space for
demonstrating the uniqueness of cultures
where music is an ineluctable component
(Gibson & Connell, 2005). The festivals
and functions also create networks for the
performers through their opportunities to
exhibit talents before the prospective
buyers. It also helps to generate income
among the local people (Larsen &
O’Reill, 2005).

Considerable numbers of tourists are
attracted to India due to its different



colourful festivals. Many of these festivals
are associated with ethnic music. There
are various fairs and festivals with a good
volume of musical content that attract
visitors from other places (Singh R. P.,
2009). Here, we can mention the big
music-festivals like the Sankatmochan
Music Festival, Dhrupad Mela in
Varanasi, or the exceptionally high budget
show like the musical show of the
Canadian pop artist Justin Bieber. The
Justin Bieber’s music performance on
May 10 2017, in Mumbai, gathered huge
audiences who purchased very highly-
priced tickets. These kinds of music
festivals and gigs are drawing heavy
tourist flows (India Today, 2018).

India is a land of fairs and festivals;
all the festivals cover various
communities’ cultures, traditions, and
customs. Some festivals in India are
regional; some festivals are city-specific,
some are religion-based, and some are
not included in all these criteria but
celebrated on a particular date during a
specific time (Durgamohan, 2015). There
are many festivals in India where music
remains the main attraction of the event.
Hampi festival in Kerala in south India is
one of the biggest festivals of this kind.
Hampi festival is celebrated with the
cultural extravaganza of dance, drama,
music, fireworks, puppet shows and huge
processions. They all get combined and
enhance the richness of the bygone era.
This festival also can help people in the
cultural and economic aspects
(Durgamohan, 2015). Horn-bill festival is
one of the music festivals in northeast
India. This festival is celebrated in the
state of Nagaland. Local communities

perform ethnic dance wearing the Horn-
bill feather on their heads. (Bennett,
Nyaoi, & Som, 1997). Local people think
that the success of a festival relies on the
international tourist who comes along
with the camera and interacting with local
community dance troupes (Longkumer,
2013).

Apart from ethnic music, other kinds
of music are also being played and
performed in different places in India.
Goa is one of the places where people
enjoy psychedelic and progressive rock
music. The Hippies used to be the leading
group that used different kinds of
intoxicating substances like LSD and
cocaine and enjoyed psychedelic music
the whole night on the beach, especially
during full moon nights. (Saldanha, 2002).

A General Overview of Tourism in
Sikkim
Looking at the second smallest and least
populous Indian state Sikkim, this is a
landlocked state of India with 610577
inhabitants (Census 2011). The state has
become a popular tourists’ destination
with its beauty of nature, beautiful culture,
scenery, and biodiversity (Tourism Survey
Report for the State of Sikkim, 2011-
2012). In Sikkim, tourism was not
highlighted before the 90s, but the state
has gained massive popularity in tourism
for two decades and became a central part
of the state economy. Sikkim is mainly
famous for ecotourism and pulls tourists
from all over the World.

Sikkim has good touristic advantages
because of its natural beauty and
availability of required resources to
support and promote Tourism through



government funding. The development
planners of Sikkim identified Tourism as
a highly potential sector. The planners
included sociologists, economists,
environmentalists, politicians, government
representatives and public representatives.
They concluded that tourism is the most
suitable and viable industry for the state
of Sikkim.

The status of tourism in Sikkim
witnessed a precise upward curve. Sikkim
was not so active in tourism until the 90s,
but this has emerged with magnificent
development in the tourism sector during
the past two decades. Sikkim’s volume
of visiting tourists was lesser in numbers
before the 90s, which leads to minimal
contribution to the state economy, but this
particular sector has become one of the
most prominent revenue collectors in
Sikkim. It has gained massive popularity
at the national and World levels with
millions of flowing tourists from all over
the World (East Himalaya, n.d.). Sikkim
recorded an impressive rise in tourist
interests during recent years. From 2012
to 2017, the number of tourist visits
increased by 243.57%. Among these
tourists, the increase in national tourists
has been recorded as 246.33%, when the
foreign tourists’ increase has been
recorded as 185.4% (Sikkim Department
of Tourism & Civil Aviation, 2018). There
are plenty of natural resources in Sikkim
that are profusely used by the service
industries like tourism that includes
hospitality industries and cottage
industries. The people of Sikkim offer
many natural destinations for tourists.

The Government of Sikkim offers
good funding and facilities to the people

of Sikkim to facilitate the growth of the
tourism industry. Sikkim is especially
famous for its mountains, falls, rivers and
lovely scenic beauty. This region is a
heaven for incoming tourists from
different parts of the World. Sikkim
tourism sector has grown as one of the
potential businesses in its own space that
offers the natural beauty of the place,
landscape, mountains, endemic flora and
fauna, wildlife, local culture, dresses and
ornaments, traditional cuisine, art and
heritage. So, this phenomenon helps the
local community to grow socially and
economically (Cajee, 2018).

Community-Based Tourism in Sikkim
Community-Based Tourism (CBT) is a
type of sustainable tourism that brings the
people in one row in the community. It
also facilitates respect towards the local
culture, tradition and heritage (Lama,
2014). In 2002 Sikkim organized the
South Asian Regional Conference on
Ecotourism. Sikkim initiated the concept
of community-based tourism, which was
one of the outputs of the conference. This
state became the first state that entwined
ecotourism with considerable community
participation. The main component of
community-based tourism in the state is
homestay (Sikkim Department of Tourism
& Civil Aviation, 2018, p.9).

There are several villages in Sikkim
where community-based tourism and rural
tourism are practised and promoted.
Eleven villages in Sikkim were promoted
by the Ministry of Tourism Government
of India under a rural tourism project.
The identified villages are; Pastenga,
Pendam Gadi Budang and Tumin in East
Sikkim, Chumbung, Tingchim, Maniram



Bhanjgyang, Rong, Srijunga Martam, and
Darap in west Sikkim, Lachen in North
Sikkim and Jaubari in South Sikkim.

The only identified village in West
Sikkim for CBT is Darap. Darap is a small
village at an altitude of 5100 feet above
sea level. The village is dominated by the
Limboo community (sub-community of
Nepali). 95% population in Darap is
Limboo; they occupied a place of pride
in Sikkim’s richest cultures and heritage.
People of the village say tourism is not
disturbing their culture and tradition, but
it is helping in the promotion of their
culture and tradition (Singh A. A., 2016).

Cultural Tourism in Sikkim
Sikkim, as already discussed, is especially
famous for its rich cultural presence and
beauties of nature. Several cultural
festivals get organized in different cities
of the state. Local food and beverage are
made available in these festivals, along
with different traditional dance and music
presentations by different local
communities. Various ethnic groups
participate in cultural festivals with great
enthusiasm and gusto. These activities
promote a revival of interest and pride
among local people in their cultural
heritage. People highlight the local
cultural practices so that they can share
their unique cultures with tourists.
Invaluable educational opportunities such
as homestays and town-hall-style rounds
of talks are encouraged to share the
cultural signatures through serving
indigenous food, music, folklore and
traditional goods of the local community.
Every visitor is treated with appreciation
and respect by the local communities.
(Singh A. A., 2016). Music is the main

element which has more attraction for
visitors in all cultural activities. The
presentation of folk dance and music
occupy a prominent place and a central
attraction for the tourist in Sikkim. Men
and women recreate songs and dance as
they do during different rituals for birth,
weddings and any other festivals
(Pradhan, 2016). Besides all this, one can
notice some influences of modern
elements emerging in traditional art forms.
These influences are visible mainly in folk
songs and folk dances of Sikkim; those
are under pressure from the mass media,
and these are at times dominated by Hindi
and English pop culture (Pradhan, 2016).
Presentation of local culture and tradition
for the tourists results in the generation
of money by showcasing the exclusivity
of the traditional elements, and it naturally
supports the preservation of the culture.
Hence, the point is to promote tourism to
generate income and create respect for
local customs and traditions (Cooley,
1902).

Eco-cultural Tourism in the Villages
of Sikkim
Eco-cultural tourism [ECT] is a
combination of eco-tourism5 and cultural
tourism. ECT can be approached from
several directions. The concept of eco-
cultural tourism is framed in the integrated
ecotourism as sustainable nature-based
tourism, village tourism, and cultural
tourism (A.Fennell, 1999). When
ecotourism combines with cultural
activities in the villages, it is called eco-
cultural tourism. It is another form of
tourism where both the ecological and
cultural aspects meet and create a new
site for tourists.



ECT can be explained in another way
like, travelling to the destination where
the priority is given to nature, and the
culture also works as a significant
attraction. This combination is an
excellent strategy to support the
conservation of natural habitats, an
exhibition of various indigenous cultures
and one of the alternatives to economic
sustainability (Cajee, 2018).

Village tourism or rural tourism has
emerged as the third type of eco-cultural
tourism and is one of the main attractions
for tourists within eco-cultural tourism.
The introduction of rural tourism policy
by the Government of India started
attracting tourists to travel in the village
areas. They can put themselves away from
the congestion of cities and can enjoy the
village culture and heritage, traditional
food and music. Thus, the visitors
mentally get rejuvenated and get enriched
culturally and spiritually (Lama, 2014).

Discussions
The investigation revealed that Music had
been successfully applied in different parts
of the World to generate high volume
tourist flow and leading to an impressive
generation of funds that, as a result,
supported the regional Economy. In India,
the study discussed some examples of
music-tourism, but this requires further
data support to analyze different
correlations like applications of music and
their corresponding impacts on the
volume of tourist flow and their
corresponding fund generations through
related sources. The present article
pointed out that music is getting applied
in the Eco-cultural tourism in Sikkim. The

study showed immense scope to
appropriately boost ECT and the presence
of music to generate awareness and
respect towards one’s cultural practices
and help in the growth of the state
economy.
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4 The Fourth Colloquium of the ICTM
[International Council for Traditional Music]

was held in Jamaica during 10-14 July 1986.
The primary purpose of the Colloquium was
to examine the significance of traditional
music and dance in tourism.

5 Ecotourism means nature-friendly activities
in tourism. It introduced natural areas for
travelling or trekking to appreciate nature
and the culture without disturbing the
integrity of the ecosystem while creating
economic opportunities
 (Bhattarai & Pandey, 2012)
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